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Foreword
The approach employed by the MSP-MED Consortium to comply with the 
requirements of the Grant Agreement was a mixed one: all the partners identified 
a Communication officer to coordinate. The Project Coordinator had an active 
managing role and the dedicate Work Package had a Lead (IUAV) embodied in a 
Senior Communication Manager, a Communication Officer (expert in the field of 
science communication) and a second communication officer.

Furthermore part of the communication was subcontracted to Bey Studio, a team 
that proved extremely active in providing a visual identity, co-management of social 
media, website design and creation and current update of the latter.

The communication team was granted a great freedom in terms of creativity, a 
creativity that should, however, respect the visual identity of the project, European 
standards and scientific accuracy, when needed.

The approach developed by the communication team has draw a path across 
disciplines, presenting Maritime Spatial Planning in its complexity by considering 
communication research, science and culture based information.

Overall, the effort put in the communication, especially digital one, given the Covid-19 
situation, has been extensive, the results of which will, hopefully, inform future 
projects and actions in communicating MSP and ocean topics, especially during the 
UN Ocean Decade and the missions that the European Union will support to achieve 
a cleaner sea and a sustainable development.

Goals that can only be reached if the population is well informed, engaged and 
commited. In this sense, we are confident that the MSP-MED, as brought is drop to 
the sea.

Contents

Foreword 6
Introduction 9
A research-based approach 13
Communicative outputs - a review 14
Printed material 15
Online presence 24
The website 24
Social media 26
Partners 28
Deliverables 30
National Plan Presentation and Support 33
Structure and Objectives 36
Communication plan 37
MSP in the MED 38
Special days 40
Events from other relevant projects 43
Project events 45
Science and technical communication 54
Summer posts and extras  57
The Academy 61
The Glossary 93
Infographics and consumables 103
Motion graphic animations and Short Videos 104
Blue (Eco) Print 127
Discussion of results and conclusions 136
References 140



8 9

Introduction
The EU Project Grant No EASME/887390/MSPMED/EMFF-MSP-2019. Towards the 
operational implementation of MSP in our common MEDiterranean sea (MSPMED) is a 
EU co-funded project 
aiming at supporting the Maritime Spatial Planning process in the Mediterranean 
Sea, by enhancing the establishment of coherent and coordinated plans across the 
Mediterranean marine regions and between Member States, in line with the MSP 
Directive objectives.

A dedicated Work Package (WP5 - Communication and Dissemination) was identified  
to address communication tasks and is based on horizontal activities within the project 
structure, as it affects other tasks throughout the project since it encompasses internal 
communication as well as dissemination for the public.

The Communication Plan (CP) (IUAV-CORILA, 2020) of the MSP-MED project was 
developed during the initial stage of the project and was updated every 6 months, in 
order to “better address the targets of communication activities and to give partners 
the possibility to add new communication and dissemination opportunities in order to 
facilitate the exchange of experience and good practices across sea basin, to foster and 
enhance the European dimension of MSP”.

The general WP objectives of the communication and dissemination identified by the CP 
were:

- Raising awareness on the project activities and the benefits of MSP 
         implementation; 
- Ensure a long-lasting and straight forward communication among the partners of 
         the project;
- Engage target groups in dialogue in order to receive input and feedback from 
         different stakeholders;
- Clearly communicate the project’s outputs, deliverables and activities;
- Clearly communicate eventual criticisms and obstacles encountered;
- Raise awareness on marine related issues and best practices. 



10 11

Moreover, three types of communication were identified (A, B and C), with specific 
objectives:  

A. Internal communication among project partners 

- Optimize the flow of general communication between partners according to the 
         management structure;
- Maximize synergies and communication within Work Packages (WPs); 
- Provide documentation nimbly to the Communication Team to widely spread the 
         project results / activities. 

B. Communication between MSP-MED and the European Commission 

- Facilitate communication with the European Commission on the progress and project 
results. 

C. External communication

- Inform the target audience on the scope and objectives of the project, the reason 
          for its creation, on the partners and the expected results and expected impacts; 
- Disclose progress and partial results obtained along the project; 
- Promote participation in spreading the project through project, institutional and 
         personal profiles on social networks; 
- Communicate the project results and conclusions once the project is finished; 
- Facilitate a pro-active environment between practitioners and researchers beyond 
         the project. 

A set of target audiences were also identified, with the idea of approaching them 
according to specific requirements and in line with the general communication plan 
rule: raising of the awareness on the project content and project goals, dissemination 
of information on what is going to be done within the project and assurance of the 
explanation of the details of interest for the audience.

- Policy makers, Competent Authorities, Public Administrations and Committees at 
         different levels (local, national and international) with responsibilities for marine-
        related activities and conservation both from EU and non-EU Med countries;

- Stakeholders, right holders, coastal and maritime users, including economic 
         activities and environmental interests, in particular in regional or cross-border 
         contexts;
- Marine related bodies at regional scale who are already engaged in 
         transboundary  cooperation and offer structures and networks for 
         communication and dissemination;
- Universities, research centres and schools dealing with relevant topics in the 
         Mediterranean basin;
- The academic marine management and MSP community (e.g. Marine Spatial 
          Planning Research Network, MSP Platform, JPI Oceans, Unesco-Ioc etc) in order
          to contribute to current dialogue on MSP;
- The general public, including citizens and NGOs.

The External Communication, whose target audience were “External audience 
directly related to the project results” and “General audience”. was targeted via the 
creation of friendly dissemination material that encourages the audience to get 
familiar with the project, such as: 

- Coordinated visual identity: logo, templates, project infographics, layouts;
- Brochure: for explaining the project and for the project results; 
- Videos: focused on “best practices”, with animation and infographics; 
- Roll-up: for events and conferences; 
- Website of the project: explaining and updating on the project activities;
- Social Media profiles: Facebook, Twitter, Instagram, Linkedin; 
- Newsletters on project progress: for update on project activities;
- Posters: to be shown in conferences and events; 
- Media or Press Releases: for institutional and broader involvement

A coordinate visual identity for the project was prepared, by Bey Studio, according 
to the EC guidelines. It includes the project’s logo, templates for documents, leaflets 
and Powerpoint presentations.
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A research-based approach
From Month 6 to Month 16 of the project a survey was conducted among marine 
experts, especially in MSP, via the project social media and advertised in relevant 
events. The survey (Annexe I) was built as follow: questions 0-5 were used to identify 
the respondents (nationality, age, gender, education, employment). Questions 6-11 
were used to assess level of familiarity with terminology (MSP, OL, ICZM) followed 
by control questions. Questions 12-13 wished to evaluate the level of information 
and need for the same present in the surveyed group. Questions 14-24 addressed 
more specifically in the communication aspects asking the preferred media and 
timespan to be informed (14-15), the preferred content (16), knowledge about existing 
social media campaigns (17,18,19) satisfaction with digital dissemination contents on 
MSP (20,21), Engagement with OL and MSP communicative outputs and satisfaction 
regarding mother tongue and local-based products (22,23,24). The last set of 
questions intended to identify the most interesting topic within MSP (25) and most 
appreciated visual media (26-27).

56 answers were collected, and  indicates that marine practitioners or stakeholders 
reached by the survey are mainly Governmental bodies (64,7%) and NGOs (19,6%) 
from 13 different countries. The survey sample appears gender balanced.

They are generally rather familiar with the term Ocean Literacy and very familiar with 
the term MSP or ICZM (but this can be regarded as a bias caused by the channels of 
submission).

The surveyed were eager to be more informed about MSP and the preferred media 
appear to be Social media and website/newsletters followed by traditional media 
and artistic outcomes. Billboards are consider less interesting and effective along 
private email. Social media are also the most used media on a yearly based.

The preferred timespan for receiving updates regarding the planning process is 
Biannual (33,9) followed by Monthly (25%) and Yearly (19%)

Generally they are aware of social media presenting MSP contents (62,5%) but of 
this percentage only 73,8% follow the pages, and only 51% interact, this shows that 
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engagement is not always subsequent to awareness of existence.

The social media products are, however, not generally perceived as sufficiently clear

Satisfaction with MSP and OL products in local languages is also rather low and the 
majority of the surveyed express their agreement on the statement that these products 
should be crafted according to local language and culture to achieve maximum 
impacts.

Spatial distribution of activities and marine biology and ecology are considered most 
interesting subjects in the field.

Confronted with visual examples infographics were considered the most effective 
output in terms of understandability, readability, information conveyer and artistry.

Maps were generally considered appealing and appropriate for conveying information 
but a good portion (33,9%) showed concern for excessive technicality 

Communicative outputs - a review
The communicative products were created, therefore, combining on a series 
of documents requirements or guidelines: The MSP-MED Grant Agreement (EU 
Commission and MSP-MED Consortium, 2019), the MSP-MED Communication Plan 
(IUAV-CORILA, 2020),the guide Ocean literacy for all: a toolkit (UNESCO Office Venice 
and Regional Bureau for Science and Culture in Europe, 2018), Communicating MSP: 
An inspiring era of cooperation between institutions (EC, 2021)(2021). Handbooks of 
science communication and graphic design were also consulted, namely the Handbook 
of public communication of science and technology (Bucchi&Trench, (Eds.), 2021), The 
Truthful art: data charts, and maps for communication (Cairo, 2016) and Graphic Design 
Rules (2017). Rules of employment of the EU logo in projects communication were also 
respected.

The materials were created using the Adobe Creative Suite (Illustrator, Photoshop, 
InDesign, Premiere and After Effects) and the G-Suite.

In the following pages the printed and digital outcomes are presented in order to 
give an overview of the efforts the MSP-MED project put in practice to disseminate its 
own results, and increase Ocean Literacy and engagement in the Mediterranean.

Printed material

The printed material was limited due to the Covid-19 pandemic and the will to limit 
the project’s footprint. A leaflet of a few pages was produced to present the project 
and its objectives, a translation into national languages was requested and was the 
occasion to add a few pages about national specificities. 

The leaflet respected the visual identity and integrated several graphics to describe 
the involved topics. A similar path was followed with a panel created for the European 
Maritime Day 2022, in which a style closer to illustration was employed for the visual 
part. 

Co-funded by the European
Maritime and Fisheries Fund 

Towards the operational implementation of 
MSP in our common Mediterranean Sea

Presentación del proyecto

Mise en œuvre de la planification de l’espace 
maritime commun en Méditerranée

Présentation du projet

Cofinancé par le Fonds européen
pour les affaires maritimes
et la pêche

Towards the operational implementation of 
MSP in our common Mediterranean Sea

Presentazione del progetto
e del processo di pianificazione 
dello spazio marittimo italiano

Cofinanziato dal Fondo europeo
per gli affari marittimi e la pesca
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Towards the operational implementation 
of MSP in our common Mediterranean Sea

Roll/ups were used as soon as the possibility 
of organizing events was again an option.

An institutional white roll/up with project 
logo, logos of the partners and EU logo was 
created and shown during project events.

For the European Maritime Day a special roll/
up was also crafted, to present the project 
and the area of action. The chosen design was 
rather friendly.

A set of roll-ups were created for presenting 
the events of WP4: Cooperation among 
EU countries and with third countries. The 
80x200 cm roll ups with a blue background 
introduced the scope of the events, signalling 
on a map where the event would take 
place, at the bottom a picture of the hosting 
city, modified with the Adobe effects, was 
employed. The EU funding and project logos 
were always visible.

For the Final Conference new products 
were designed: the infographics of MSP-
MED D51 were translated, a set of three 
panels describing the planning methodology 
employed in Italian maritime areas (and 
supported by the project) were assembled.

A panel in Italian, presenting the role of 
research in the field and the project was also 
created and used during the European Night 
of Researchers.
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The event will be the occasion to share national concerns regarding 
some of the key uses occurring in the area, namely tourism and 

maritime transport, and their interactions with ecosystems/biodiversity 
protection and other maritime uses.

The area is an important foraging and overwintering habitat for the 
loggerhead turtle, and a key habitat for pelagic sea birds, including the 
rare European storm petrel. Furthermore, various species of cetaceans 
are present in the area. Coastal and cruise tourism are recognised as 
important economic and development factors in the North Adriatic. 

Maritime traffic of goods in the area is intense. Governments have signed 
series of agreements in order to establish an IMO's Traffic Separation 

Schemes/Recommended Routes system in the Adriatic Sea, to enhance 
the safety of navigation and the protection of the marine environment.

Maritime Spatial Planning can play a major role in supporting the 
establishment of these and other spatial measure, ensuring that 

conflicts and synergies with other marine protection and other uses are 
optimized.

The event will be a moment to share national experiences of plan 
implementation of these topics, and frame them in future broader 

cooperation strategies.

Co-funded by the European
Maritime and Fisheries Fund 

21st of September 2022
Izola

Bilateral Event
Slovenia-Italy

Lorem ipsum

This set of infographics provides an overview of the spatial presence and main figures regarding uses and sectors in EU Member States on Mediterranean shores involved in the MSP-MED project.

Objectives
The aim of the deliverable is to present an overview of three maritime uses in the Mediterranean countries involved in MSP-MED project. The three sectors, mentioned in the MSP Directive, are key to the 

European Green Deal and sustainable development, they are:

Biodiversity protection 
Aquaculture

Offshore renewable energy

This communicative output is part of the Work Package 5 Communication and Dissemination, it is composed of an introduction to the sectors in the basin and followed by a set of infographics with spatial 
data combined with recent figures of the logistics and economic aspects of the sector per country (e.g. total commercial value, harvested species, etc.). The deliverable is conceived to offer policy makers 

and interested stakeholders a superficial comparative overview of the ongoing development of the sector in the involved countries, namely Italy, France, Spain, Greece, Slovenia and Malta.

Methodology
The spatial data were provided by competent authorities or official research institutions*, the different national approaches determined a variety of definitions of the spatial data, i.e. in Biodiversity protection 
some countries presented only Natura 2000 sites whereas others also included PSSAs and other forms of protection. Therefore the authors were in the need to synthesize the data, expliciting differences in 
legends, but allowing a certain degree of comparison of the national efforts in each sector. This asset was reinforced by introducing figures, mainly issued from the European Market Observatory for Fisher-
ies and Aquaculture Products, the Biodiversity information system for Europe and documents issued by national authorities. Eventually it shall be noted that offshore renewable energy development shows 
significant discrepancies between considered countries, in fact only France and Spain, to this day, have identified areas or implemented pilot projects. The infographics regarding this use are, therefore only 

present for the aforementioned countries, their figures take into consideration the strategies or roadmap for carbon neutrality of 2050. 

The Mediterranean is a renowned hotspot for biodiversity, counting more than 17,000 marine species of which 20-30% are endemic.

The EU Member States considered have implemented the Bird Directive (2009) and the Habitat Directive (1992), therefore participating in the Natura 2000 network. Furthermore 
transboundary protected areas, such as the Pelagos Sanctuary are active in their territorial waters.

They are also signatories to the Convention for the Protection of the Marine Environment and the Coastal Region of the Mediterranean (Barcelona Convention) which calls upon 
countries to establish MPAs. 

To this day the basin presents 1,233 Marine Protected Areas and other effective sites implementing conservation measures: overall covering an area around 8.9% of the Mediterrane-
an Sea, but only 10% implementing effective management plans. 0.04% of the surface of the Mediterranean is protected by no-go, no-take or no-fishing zones (UNEP, 2022).

 
Despite these efforts UNEP reports that a 70% of habitat loss of Posidonia oceanica is projected by 2050 and that from 1950-2011, the Mediterranean lost 41% of top predators and 

many species are vulnerable to extinction.
   

Authors: Folco Soffietti, Alberto Innocenti, Fabio Carella (IUAV)

Biodiversity protection in the Mediterranean basin

www.mspmed.eu

Infographics for basin uses: 
Biodiversity , Aquaculture, Renewable energies
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In the Mediterranean basin, according to UNEP and Plan Bleu figures, aquaculture production has almost doubled from 1995 to 2015. The production of Turkey, Italy and Greece rep-
resents about 78% of the total Mediterranean production. The sector’s value in the region is about US $2 billion. Four countries account for  82 percent of the total value: Turkey, fol-

lowed by Greece, Italy and Spain. 

In the region, aquaculture plays, therefore, a major role in economic growth, providing food security and  reducing dependence from fishing overexploited wild stocks. 

The rapid growth experienced by the sector poses sustainability challenges that the EU intends to tackle and are therefore addressed by several programmes and strategies, includ-
ing EMFAF and Farm to Fork to ensure food availability while reversing biodiversity loss.

The Mediterranean figures show that the value of the sector is already quite high but its potential has not yet been achieved.

Offshore Renewable Energy (ORE) is still at a very initial state in the Mediterranean, the Offshore Wind Energy (OWE) has been, so far, the source attracting interests and in-
vestments. Wave Energy,  Tidal/Current Energy and Salinity and Thermal Gradients Energy have been only partially explored, also due to the physical specificities of the ba-

sin.

A large number of studies have been carried out (including in the MSP-MED project) on offshore wind opportunities and risks and a few projects are at a concept/early stage 
while many have been cancelled or postponed.

Currently, in the Mediterranean coasts of France, pilot projects for testing offshore floating turbines are in progress in Leucate and Gruissan (region Languedoc-Roussillon), 
and Faraman (region Provence-Alpes-Côte d’Azur) (Soukissian et Al. 2017).

Spain has identified a set of areas for the installation of OWE farms and consultations with local stakeholders are undergoing, eased by the MSP process.

Numerous offshore wind projects in Italy (and Malta) have been cancelled or postponed due to lack of funding or opposition of local authorities. The first Italian pilot project 
in the Gulf of Taranto was effectively active in Spring 2022. Many other projects are on standby.

A situation that can be found similarly in Greece where several projects (around 58) have been postponed. The European Green Deal is expected to foster and speed up the 
transition to ORE.

Aquaculture in the Mediterranean basin

Offshore renewable energy in the Mediterranean basin

www.mspmed.eu

Authors: Folco Soffietti, Alberto Innocenti, Fabio Carella (IUAV)

Infographics for basin uses: 
Biodiversity , Aquaculture, Renewable energies
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MSP, Blue Economy and marine experts of Italy, France, Spain, 
Malta, Morocco, Algeria and Tunisia and representatives from 

other countries surrounding the Mediterranean, as well as 
countries part of the 5+5 Dialogue - WestMed initiative, namely 
Mauritania and Portugal, are gathered to foster collaboration 
and networking, and share technical knowledge, experiences 

and tools regarding MSP and Blue Economy. 

A three days intensive workshop to network and to share 
experiences and lessons learnt among participants from the 

involved countries. A moment to share knowledge and identify 
opportunities for the different countries to address their 
respective MSP processes and Blue Economy strategies.          

A meeting to identify potential synergies for future 
collaborations. An event to identify recommendations for a 

coherent MSP across borders.

MSP-MED, a EU funded project committed in bringing another 
brick to the creation of a Community of Practices for MSP in 

the Western Mediterranean.

Co-funded by the European
Maritime and Fisheries Fund 

26th-28th of September 2022
Tunis

Pan-Western-Mediterranean 
Workshop

Lorem ipsum

Towards the operationalization of a 
MSP Community of Practices in the 

Western Mediterranean
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PLANNING UNITS
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The first distinction in determining the sub-areas was determined by the boundary between territorial 
waters (from the coastline to the 12 NM line) and continental shelf (from the 12 NM to the median line). 
The boundaries of the sub-areas along the coastline were defined taking into account the boundaries 
of the maritime areas and the regions Friuli Venezia Giulia (sub-area A/1), Veneto (A/2), Emilia-
Romagna (A/3), Marche (A/4), Abruzzo and Molise (A/5) and Puglia up to Capo di Leuca, the boundary 
established by the Marine Reporting Unit MSFD (A/6). These boundaries have been extended up to 
the demarcation of the 12 NM by following boundaries demarcated by existing zones used for sectoral 
planning and management activities (e.g. between A/2 and A/3 along the separation line between 
the Natura 2000 Sites being established in the marine waters off the Po Delta) or by following the 
boundaries of the Maritime Directorates (zones);
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GENERIC USE

LIMITED USE

PRIORITY USE
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PLANNING UNITS

SUMMARY HISTOGRAM
USES AND SUITABILITY
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EMPLOYED METHODOLOGY FOR 
PLANNING THE MARITIME AREA
TYRRHENIAN - WESTERN MEDITERRANEAN

309.427 KM2 

TOTAL MARITIME AREA

The definition of the sub-areas of the subject maritime area was identified 
using the following criteria:

• jurisdictional boundaries, where defined (12mn limits, existing 
agreements about the continental shelf)

• regional administrative limits
• perimeters of the geographical sub-areas of fishing (FAO-GFCM GSAs)
• Ecological Protection Zones
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The definition of the sub-areas of the subject maritime area was identified 
using the following criteria:
• jurisdictional boundaries, where defined (12mn limits, existing agreements 

about the continental shelf)
• regional administrative limits
• perimeters of the geographical sub-areas of fishing (FAO-GFCM GSAs)
• boundaries of marine areas open to hydrocarbon exploration and production 

identified by MITE (formerly MISE).
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Cofinanziato dal Fondo europeo 
per gli affari marittimi e la pesca

La Pianificazione dello Spazio Marittimo

La Pianificazione dello Spazio Marittimo (PSM) è una modalità pratica di riorganizzare le attività antropiche 
esistenti (e future) nello spazio marittimo con lo scopo di bilanciare la domanda di sviluppo con la necessità di 
proteggere gli ecosistemi marini, e di raggiungere obiettivi sociali ed economici in maniera trasparente e 
pianificata. Come tale, la PSM è un fattore abilitante fondamentale per uno sviluppo sostenibile dell’economia 
del mare.

La direttiva del Parlamento e del Consiglio Europeo n. 2014/89/UE istituisce un quadro per la pianificazione 
dello spazio marittimo con l’intento di promuovere la crescita sostenibile delle economie marittime garantendo 
un uso sostenibile delle risorse marine.

La Pianificazione dello Spazio Marittimo viene attuata attraverso l’elaborazione, l’adozione e l’implementazione 
di uno o più Piani nazionali per le proprie acque marine, tenendo conto delle delle convenzioni internazionali 
che ne hanno definiti i confini e delle interazioni terra-mare. I Piani tengono in considerazione gli aspetti 
economici, sociali e ambientali. La PSM è un processo pubblico che coinvolge una moltitudine di attori: 
ministeri, regioni costiere, comuni, associazioni, consorzi, enti di ricerca , ecc.

La direttiva 2014/89/UE è stata recepita in Italia con il decreto legislativo n.201/2016 che stabilisce che il 
Ministero delle Infrastrutture e dei Trasporti (ora Ministero delle Infrastrutture e della Mobilità Sostenibile) è 
l’Autorità Competente, chiamata alla redazione di 3 Piani di Gestione, per ciascuna area marittima: 
Tirreno-Mediterraneo Occidentale, Adriatico, Ionio-Mediterraneo Centrale.

Come la ricerca supporta la pianificazione:

Iuav, Cnr-Ismar e Corila, inragione della loro esperienza decennale nell’ambito sono impegnati in qualità di polo 
scientifico nel supportare il Ministero delle Infrastrutture e della Mobilità Sostenibile.

Tale ricerca, molto attiva attraverso i progetti europei, quali MSP-MED, è fortemente interdisciplinare, le principali 
specialità sono riassumibili in:

Pianificazione

Ingegneria

Geografia

Diritto amministrativo 
e giuridico

Tecnologie 
informatiche

Economia

Comunicazione
www.mspmed.eu

Sociologia

Archeologia 
subacquea

Ecologia e 
scienze naturali

Un approccio olistico ed inter-settoriale

I Piani dello Spazio Marittimo considerano i seguenti settori / usi del mare, per i quali individuano obiettivi strategici (a 
livello nazionale) e obiettivi specifici (a livello di sub-area), nonché una serie di misure per il raggiungimento degli 
obiettivi prefissati:

Difesa e sicurezza degli usi civili e produttivi del mare
Pesca

Acquacoltura
Trasporto marittimo

Esplorazione ed estrazioni minerarie e di idrocarburi
Energie rinnovabili

Difesa costiera, protezione dalle alluvioni, ripristino della morfologia dei fondali
Turismo costiero e marittimo

Ricerca scientifica e innovazione

I Piani individuano altresì come principi trasversali e sovraordinati:

Sviluppo sostenibile
Tutela e protezione di specie, habitat ed ecosistemi

Tutela del paesaggio e del patrimonio culturale
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Press releases were sent to local and national newspapers and the project was 
showcased accordingly.

Another notable experience was the one generated by the cooperation with UNESCO-
IOC Venice Regional bureau involved with Ocean Literacy and communication for the 
Ocean Decade.

The Ocean & Climate Village is a modular, itinerant exhibition designed by the IOC-
UNESCO Regional Bureau of Venice, Department of Ocean Literacy. The Exhibition 
debuted at the Milan Triennale in 2021 with the objective of presenting to the general 
public, especially families and schools, the importance of the ocean for our lives and 
societies. A set of illustrated panels, completed by written information, interactive 
experiences and hands-on sessions related to marine sciences offered the visitors the 
opportunity to explore different marine topics in a friendly way.
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Online presence

The website

A website was foreseen by the Grant Agreement, to work as a repository and 
showcase, a communication medium that was extensively employed. 
The project’s website (in English), has a double task: to document project activities, 
results and outputs and to share with the EC and the general public, stakeholders 
and institutions the deliverables and communication material produced. CORILA 
is in charge of regularly updating the project’s website and all the Project Partners  
actively contributed with the needed material.
The domain www.mspmed.eu was registered and accommodated version 1.0 of the 
project website. The website includes a workspace and is continuously updated 
on project events, deliverables, activities and news related to MSP. The website is 
compliant with the Web Content Accessibility Guidelines 2.0, and level AA has been 
guaranteed.
Updated versions of the website have been released during the project duration. 
In any case, the website has a dynamic section, able to accommodate the main 
project results, as soon as they are ready. A tackled challenge was to give visibility 
to the project’s results within the national MSP process of each country. This would 
guarantee a quicker and wider diffusion and would be key to maximise the project 
impact.
 
The MSPMED website version 2.0 was successfully delivered in September 2020 and 
shared with all the partners. The website (www.mspmed.eu) is subdivided in different 
sections such as:
 
Home
Project (summarized description of the project)
Events (calendar and description of events)
News (news and tweets of the project)
Partners (short description of each partner and links to institutional websites)
Results (deliverables of the project)
Newsletter (inscription module)
Contacts (information and form on how to contact the coordinators)
Restricted area (dedicated area for the partnership)

 
 In spring 2021, the PC asked for some improvements to allow an immediate 
identification of the issues addressed by the project and experts involved in MSPMED.
In order to achieve this goal Bey Studio (Babbason’s srl) was asked to integrate the 
website with some new features and pages:
 
National Pages
The six national plans involved were presented, each with a dedicated page, accessible 
from an interactive map or the header. The page will showcase a text describing the 
specific planning process, information about the competent authority and laws. Maps 
and images will also be present.
 
Geoportal (France)
An interactive geoportal was implemented in the France page by Shom. 
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Social media

In order to publicise project activities, the use of social networks was foreseen 
(Facebook, LinkedIn groups, Twitter, Instagram), using also the existing partners’ 
infrastructures. The social media accounts of the project have been managed by 
CORILA and Bey with the help of all partners and in parallel, each partner will share 
these contents and/or others on its own social media accounts.
All partners contributed to communication activities with particular attention to the 
communication within each country.
A vibrant media communication strategy followed the projects’ lifetime, to ensure 
a higher visibility and impact on all target groups involved inside and outside the 
Programme territories.
Also social media guidelines have been produced to facilitate the sharing of 
information on social media channels from partners. 

The social media guidelines were meant for facilitating the sharing of contents, 
images, documents on the social media channels of the MSP-MED project and 
improve the overall visibility of the project/partners. The following rules for 
publishing contents have been provided to all the partners: 

Images/Photos/Pictures: Photos / images / pictures must have a minimum 
resolution of 500x500 px. Possibly without graphics and/or logos. All the graphics 
and visual part will be inserted and added during the graphic realization of the post. 
Please specify if you wish to have your institutional logo (or others).
Text: Together with the visual component it will be necessary to attach a text that 
explains and tells what the post must communicate / explain / disseminate. As far as 
Twitter is concerned, the maximum number of characters that can be used are 280, 
for all the other social networks there is no real maximum limit.
Credits: Specify, for each social media channels in the case it is needed or requested, 
the reference ‘tag’ of any person, page, institution and body that need to be 
mentioned. Credits are necessary above all in the event of ‘appropriation’ of content 
from third party social pages (Be aware the tags are different from the respective 
social networks).
Date: In the specific case in which a post or news to be communicated must be 
published with a certain urgency, for example during an event, please communicate 
it clearly in advance in order to organize in time the communication.

Link: In the specific case in which a post or news to be communicated should redirect 
users to an external link or site, please specify the link properly.

Social Media Campaigns

The social media campaigns, were largely employed. Most of them were used to 
convey aspects of MSP and projects events and advancements. However, some of 
them employed more entertaining techniques (animation, illustrations) and built 
on the survey’s results, on graphic design rules and on the attempt to ensure the 
scientific accuracy of the content.

A series of specific campaigns were fully designed with an OL perspective, they were 
all built to be allocated on Instagram (square format) where a broader audience 
could be reached but possibility to adopt them on Twitter (especially regarding the 
caption) was maintained since the existing interaction was broader on this last news 
feed.
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Partners
All the project partners were presented and publicized by giving a short description of 
each institution, their involvement in the different national MSP processes and providing 
links to their websites and social media pages. 
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Deliverables
Once the deliverables were completed and made publicly available 
on the dedicated section of the website (Results), posts advertised 
the delivery and included a link to the webpage for a quick down-
load of the documents.

A dedicated visual was created to accompany each of them.
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National Plan Presentation and Support
In July 2021, another campaign was launched to present the nation-
al plans, highlighting support given to them by the MSPMED. The 
structure of the campaign consists of four posts per country (i.e. one 
month dedicated to a single country). The four posts were visually 
crafted using pictures and maps provided by each of the partners. 
One of the posts also showed the logo of the national competent 
authority for MSP. 

The texts of the captions were derived from descriptions provided by 
the MSP partners and broadly focused on national MSP governance, 
state of the plan, the MSPMED actions that support the national 
plans. 

Further specification of support were given by presenting the events 
organized, the success in terms of implementation or design of the 
plans, the creation of tools.

“In the framework of MSPMED, the partners have the oppor-
tunity to share knowledge and build datasets that will sup-
port the Italian Competent Authority. 

#msp #mspmed #mediterranean #mediterraneansea 
#sea #europe #environment #france #italy #greece #spain 
#malta #slovenia #water #global #project #europeanpro-
ject #european #eu #med #europeancommission #sdgs 
#marinelife #socialimpact #globalgoals #impactinvesting 
#circuleconomy”

Caption of national support post, 2021
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Structure and Objectives
The project structure was presented with a dedicated visual output, reporting the work 
package main structure and entitled partner. The partners were tagged in the caption 
and a short description of the tasks required to fulfil the package was given.The main 
objectives of the project were disseminated through dedicated visuals and captions, 
tagging the partner responsible for each goal. Later on yearly results have been shared.

Communication plan
The communication plan’s structure was presented, with a visual and a caption describ-
ing its main goals and involved partners.
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MSP in the MED

As part of the presentation of the MSP state of the art in the Mediterranean basin, the 
main and more recent initiatives that took place in the area were presented.
The selection fell on the events that still have an active website and social presence, a 
short caption described the main aims of the projects and provided a link to the website 
of the initiative. Past inititiatives were also promoted by newsletter. Other initiative pro-
moted: Bluemed Initiative, MED-COEVOLVE, MED-PHAROSMPAS, etc.
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Special days

Special observances and institutional days were also celebrated on MSPMED social me-
dia profiles. Sometimes by repost but more often with a visual created for the purpose, 
engaging and enjoyable tones were used to engage with the followers.
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Events from other relevant projects

Also events from other relevant projects were advertised. In this case a distinctive visual 
was proposed to distinguish them from events within the MSP-MED framework.

In case project partners participated in the event or its preparation the visual would 
say “Support” to highlight this aspect. The list of event attended by partners and where 
MSP-MED was presented is long , it includes among others WestMED National Event, 
WestMED hackathon, the BIG cluster Tunis Event, Aquaculture 2021, etc. The full list is 
part of the official reports to the European Commission.
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Project events

Every event that took place in the extended framework of the project was advertised: 
especially the technical workshops and meetings for national plans.
A dedicated poster was also created, showing the date, hour and title of the event, and 
posted a few days before the event, the events were also advertised on the project 
website.
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MSPMED PAN-WESTERN MEDITERRANEAN WORKSHOP

“Towards the operationalization of a MSP Community of Practices
in the Western Mediterranean”

26-28 September 2022
Hotel El Mouradi Gammarth, Tunis (Tunisia)

AGENDA

Venue: Hotel El Mouradi Gammarth 5*
B.P597 La Marsa – Gammarth,
La Marsa 2070 – Tunis
http://www.elmouradi.com/

DAY 1 - Monday 26th September 2022
Morning Arrivals

Lunch available
14:00 – 14:20 Opening – greetings and introduction

● Greetings, Claus Heiberg, EU Delegation in Tunisia
● Greetings, Marta Dionisio, Italian Embassy in Tunisia
● Welcome, Mounir Ghribi, OGS
● WestMEd Initiative National Hub, Salem Miladi
● MSPMED Project, Pierpaolo Campostrini, CORILA

SESSION 1: MSP Community of practice in the Mediterranean
Chair: Béchir Béjaoui, INSTM
14:20 - 15:10
(10’ each)

Past and current initiatives
● The enabling role of the European MSP Platform in supporting MSP in the

Mediterranean and EU – Christopher McDougall, Team’s Project Leader
(video)

● SIMWESTMED and SUPREME, building a Mediterranean feeling to MSP–
Pierpaolo Campostrini, CORILA

● MSPglobal pilot project in the Western Mediterranean – Michele Quesada,
IOC-UNESCO, MSPglobal Initiative

● Co-Evolve4BG project – Khouloud Athimen, National Institute of Marine
Sciences and Technologies, INSTM

● MSPMED project: Landscape, Seascape and Cultural Heritage –
Francesco Musco, IUAV

15:10 – 16:00 Q&A Session
Moderator: Béchir Béjaoui, INSTM

16:00 – 16:30 Coffee Break
SESSION 2: EBA in MSP, Mediterranean perspectives
Chair: Armelle Sommier, SHOM
16:30 – 18:00
(10’ + 5’ Q&A each)

EBA in MSP Mediterranean framework
● Environmental and Blue Economy Agenda of Union for the Mediterranean –

Alessandra Sensi, Union for the Mediterranean, UfM (video)
● Data interoperability supporting the EBA – Adeline Souf, Naval

Hydrographic and Oceanographic Service, SHOM
● Restore our Ocean and Waters by 2030 – Szilvia Nemeth, Healthy Oceans

and Seas Unit, DG RTD , European Commission (video)
● Integrating Ecosystem Approach into MSP – Ivan Sekovski, UNEP-MAP

PAP/RAC
● MSPMED Gulf of Lions case study – Mónica Campillos-Llanos, Spanish

Institute of Oceanography, IEO(CSIC)
● Development of a maritime spatial planning process in support of the

creation of an MPA in the region of Agadir - Atlantic coast – Laila Bensmail,
Department of Maritime Fisheries

20:00 Social Dinner & Traditional Tunisian Concert
Venue: Salle Glaïeul, Hotel El Mouradi Gammarth 5*

DAY 2 – Tuesday 27th September 2022
SESSION 3: Challenges to address through MSP- Climate change and the development of a
sustainable Blue Economy
Chair: Elhadi Almbrouk Abogrean, Libyan Climate Change Research Center
9:30 – 10:15
(10’ + 5’ Q&A each)

Overview of studies and initiatives
● MSPglobal: climate change and marine spatial planning – Michele

Quesada, IOC-UNESCO, MSPglobal Initiative
● OceanPlan Maritime Spatial Planning under a Changing Climate – Sara

Garcia Morales Hurtado, MARE, University of Lisbon
● Green needs Blue:the MSP-GREEN project – Martina Bocci, CORILA,

IUAV
10:15 – 11:00 Panel discussion

Moderator: Elhadi Almbrouk Abogrean, Libyan Climate Change Research Center
11:00 – 11:30 Coffee Break
SESSION 4a: Knowledge-based MSP, R&I and Capacity Building
Chair: Emiliano Ramieri, CNR-ISMAR
11:30 – 12:30
(10’ + 5’ Q&A each)

● The case of the Mauritanian-European Union fisheries agreements –
Elimane Kane, Mauritanian Institute for Oceanographic Research and
Fishery

● BlueMed Priority 6: Effective maritime spatial planning in the Mediterranean
– Andrea Barbanti, Italian National Research Council - Institute of Marine
Sciences, CNR ISMAR

● Blue Skills: OGS Sustainable Blue Economy initiative – Maria Zanenghi,
National Institute of Oceanography and Applied Geophysics, OGS

● MSPglobal recommendations to promote knowledge exchange and transfer
on MSP – Cristina Cervera-Núñez, Spanish Institute of Oceanography,
IEO(CSIC)

SESSION 4b : Western Mediterranean perspectives
12:30 – 13:30 Panel discussion

Msp-Med
Towards the operational implementation
of MSP in our common Mediterranean Sea

Panelists: Aurora Mesa-Fraile, Michelle Borg, Salem Miladi, Laila Bensmail,
Andrea Barbanti, Katia Abbad, Dounia Khallouki
Moderator: Adriana Salazar Olivan, Union for the Mediterranean, UfM

13:30 – 14:30 Lunch Break
SESSION 5: Ocean literacy and public participation
Chair: Elena Gutiérrez-Ruiz, IEO(CSIC)
14:30 – 15:00
(10’ + 5’ Q&A each)

● MSPMED Med-Academy – Folco Soffietti, IUAV
● REGINA project: Ocean Literacy and effective stakeholder engagement

strategies – María Gómez-Ballesteros, Spanish Institute of Oceanography,
IEO(CSIC)

● Public participation in French MSP process – Dounia Khallouki, Directorate
General, Maritime Affairs, Fishery and Aquaculture

15:00 – 15:30 Coffee Break
15:30 – 18:00 Outdoor Activity *

Visit to the National Institute of Marine Sciences and Technology and the
Oceanographic Museum “Dar El Hout”, Salambo, Tunis
(*) Please, sign up at your arrival. More information available in the “info-kit”

20:00 Dinner

DAY 3 – Wednesday 28th September 2022
SESSION 6: Towards the operationalisation of an open MSP Community of Practice in the Western
Mediterranean
Chair: Thanos Smanis, WestMED Assistance Mechanism
9:00 – 9:15 Presentation of the MSP-CoP of WestMED

Thanos Smanis, WestMed Assistance Mechanism
9:15 – 10:15 Participative session A

MSP-CoP : Priority themes, needs and practices – Round tables
10:15 – 11:15 Participative session B

MSP- CoP : Structure and means – Round tables
11:15 – 12:00 Coffee Break
12:00 – 13:00 Closing Session: wrap up & next steps

Thanos Smanis, WestMED Assisstance Mechanism
13:00 – 13:30 Farewell greetings

● María Gómez-Ballesteros, Spanish Institute of Oceanography, IEO(CSIC)
● MEDBLEUE WestMed Cluster Alliance – Giovanni Caprino, President,

Blue Italian Growth Technology Cluster, BIG-TC
13:30 –  14:30 Lunch Break
Afternoon Departures

Msp-Med
Towards the operational implementation
of MSP in our common Mediterranean Sea
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Science and technical communication
As required by the initial Communication Plan a dissemination on marine and maritime 
issues was carried out, for instance proposing data, from institutional sources, on the 
Blue Economy and environmental issues. Part of this category covered issues such plas-
tic pollution and overfishing throughout infographics or reposts. Social media pages par-
ticipated in announcing the beginning of the UN Ocean Decade and disseminated posts 
on international initiatives. Posts regarding SDGs were also shared.
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Summer posts and extras 

Considering that summer is the period of the year when a large part of the Mediterra-
nean population travels towards the coast and the sea for their holidays, the commu-
nication team created a series of dedicated posts to raise awareness on pollution is-
sues, promote sustainable tourism and the proper behaviour of people. The posts were 
shared in July and August, until early september. 

Other extras targeted tourism, decarbonization or engaging ways of presenting MSP: the 
AI Midjourney Bot was asked what MSP would have been if painted by Tintoretto or Can-
aletto. The cultural appraoch to MSP at the edge of technology.
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The Academy
A social media campaign to represent the shared Mediterranean culture: varied but 
similar, like a tiles of a unique mosaic.

Building on the educational recurring separation of disciplines the Med Academy 
tackles 7 different subjects: geography, languages, cultural heritage.  socioeconom-
ics, laws,  sciences and history. Each discipline had a dedicated post with the title of 
the topic, a brief description (often detailed in the caption) and a picture to visually 
convey it.

This campaign was created to increase ocean literacy, knowledge and awareness 
about the Mediterranean Sea and reinforce a cultural concept of Mediterranean her-
itage beyond EU borders. 
The communication output can be regarded as a direct transposition of the objec-
tives of MSP-MED WP4 because of its intent of creating a fertile ground for coopera-
tion across countries building on common shared history and cultural similarities.

The accompanying captions gave further details and links to online sources.

Sources: The sources for this social media campaign are extremely diverse and could 
not have been otherwise given the heterogeneity of the presented contents. Main 
sources are websites of the European Union, Official Journal of the European Union 
[eur-lex.europa.eu], the European Market Observatory for fisheries and aquaculture 
(EUMOFA) eumofa.eu, historic sources, scientific and cultural ones.

The images employed in the Geography session, renamed Grand Tour, have been 
retrieved using Copernicus imagery at the Sentinelhub Playground website and mod-
ified with Photoshop.
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The Glossary
This glossary is composed of terms related to MSP, maritime and marine features. 
The structure of the posts was the following: the chosen term, its definition (usual-
ly in relation to MSP), a visual graphic depicting it with the blue background and the 
colours respecting the visual identity of the project. The post was accompanied by a 
caption aiming at engaging with the public.

The communication team decided to deliver a second and third edition of this glos-
sary. The terms chosen not only targeted Maritime Spatial Planning, but also included 
terms related to ocean literacy, marine science and planning. 

The goal and objectives of the Glossary Campaign were to increase awareness and 
sensibility towards ocean literacy, maritime spatial planning, and marine sciences. 

The campaign is greatly focused in making planning more understandable and 
friendly for the public, with the hope of ease engagement of stakeholders.

Main sources were the MSP Platform website, handbook of marine sciences and MSP 
articles.
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Infographics and consumables
The project suffered, in the first year and a half, of the impossibility to 
meet in person, therefore the events were postponed and new deliv-
erables linked to dissemination (including this one) were established. 
Notably the D51, a set of Infographics on Biodiversity protection, Re-
newable Energy and Aquaculture, was created to describe the state 
of the art of involved countries. D54, the MSP-MED map served as a 
visual synthesis of the performance of the project.

Consumables were not extensively produced but customized tote-
bags, notebooks and pencils were provided to event attendees.

Slovenia

Malta

Potential MSP area considered by the project

Other countries involved in experience sharing*** 

Soffietti F., Boschetti R., El Hage H., Carella F. 2022

France Greece Italy Malta Slovenia Spain

Aquaculture
Fisheries
Exploration non-living resources
Maritime transport
Military/ Defense areas
Nature protection
Scientific research
Cables and Pipelines
Tourism
Landscape and UCH
Others.

Maritime sectors 
included in planning, per country

111.031* km2

France Mediterranean 
maritime surface 

~1.425.143 km2

Total maritime surface involved in MSP-MED

256.555* km2

Spain Mediterranean 
maritime surface

548.666* km2

 Italy maritime surface

482.829* km2

Greece maritime surface 

75.475* km2

Malta maritime surface

213.2 km2

Slovenia maritime surface 

D54 Final infographic

The MSP-MED -Towards the operational 
implementation of MSP in our common Mediterranean 
Sea- project ran from 2020 to 2022, involving partners 
from Italy, France, Spain, Greece, Slovenia and Malta. 
The project was created to help harmonize MSP 
practice in the Mediterranean and favour plans for its 
implementation.
Two years after its beginning, significant progress was 
achieved for MSP in the Mediterranean, the involved 
countries have had the opportunity to advance their 
national plans, some reaching their official 
implementation. 

At basin level, knowledge and cooperation have been 
strenghtened: data has been harmonized and gaps 
filled, Key Enabling Factors shared, issues of common 
concern have been identified and studied.

Many things need yet to be done but one important 
drop was added to the Mediterranean MSP. This 
infographic offers a synoptic overview of some of the 
project's achievements.

Map
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6
Enhanced National MSP Plans:
The involved countries saw their 
plans improved during a crucial 
phase of development to meet the 
2021 deadline for implementation. 
Governance study and test, 
ecological studies, measures and 
objectives writing, data filling and 
portals development are some of 
the key aspects that were possible 
thanks to the MSP-MED project.

Compare and share:
The project offered a space to compare national approaches and share 
knowledge, for instance on which maritime sectors have been 
identified and how they were considered.

Identified issues of common concern 1/2:
 
Italy-France (Spain and Monaco): 
PSSA proposal in the Western Mediterranean.

Spain-France-Italy: 
Underwater noise and cetacean protection in the Western 
Mediterranean

Monaco-France-Italy: 
Maritime Surveillance in the Western Mediterranean

Pan Western Event: WestMED Community of Practice, EBA in 
Med MSP, climate change and blue economy in the 
mediterranean.

International meetings
6 Key Enabling Factors Workshops 
5 Steering Committees and General Assemblies
4 Technical Meetings
1 Pan-Eastern Event
1 Pan-Western Event
1 Trilateral Event Monaco-France-Italy
1 Trilateral Event Spain-France-Italy
1 Trilateral Event Spain-Morocco-Algeria
2 Technical Workshops
1 Bilateral event Italy-Greece
1 Bilateral event Italy-Malta
1 Bilateral event Slovenia-Italy
1 Bilateral joint event with the MSP Platform
1 Final Conference

Identified issues of common concern 2/2:
Italy-Slovenia: 
Maritime Transport and Nature protection in the 
Northern Adriatic

Pan Eastern Event, Italy-Greece and Italy-Malta: 
Landscape, Seascape and U Cultural Heritage 
relevance in Mediterranean MSP

Project Involved countries

Bilateral meetings

Pan-Eastern Event

Pan-Western Event

Trilateral meeting

Steering committees

Final conference

Kick-off meeting

**The content of this deliverable represents the views of the author only and is his/her sole responsibility and shall not 
influence the delineation and delimitation of maritime boundaries by the Member States in accordance with the relevant 
provisions of UNCLOS: limits of planning areas shown in maps shall not be considered as fully agreed borders among 
countries. Content cannot be considered to reflect the views of the European Commission and/or the European Climate, 
Infrastructure and Environment Executive Agency (CINEA) or any other body of the European Union. The European 
Commission and the Agency do not accept any responsibility for use that may be made of the information it contains. 

*Official national claims

***Experts from the Islamic Republic of Mauritania took part in sharing event. Turkish experts were invited but could not 
attend due to personal impediments.
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Motion graphic animations and Short 
Videos
The animated logo and a series of five short animations were creat-
ed to explain complex features related to Maritime Spatial Planning. 
These animations are using motion graphics and accompanied by 
the text they described. The length of each animation is about 40 
seconds and will be posted on social media outlets of MSP-MED. 

Short videos have been posted on the MSP-MED social media plat-
forms. Some were interviews while others reported events, for Malta 
a stop/motion video was created to reach a wide public at national 
level. Another animation was done for the MSP/MED Italian webinar 
on MSP, eventually short videos with scrolling text were created to 
disseminate the economic state of the art of the Mediterranean ac-
cording to MSP Global.

Eventually a series of videos were subcontracted to a profession-
al videomaker. They are informed by the results of the Infographics 
produced in MSP-MED D51 on Mediterranean maritime sectors they 
are a set (5-6) that can work as single units but also merged into a 
longer output. The series wishes to create a storytelling of the uses 
of the Mediterranean sea, especially in EU waters, and how they are 
affected by the ongoing maritime spatial planning, especially fos-
tered by the MSP-MED project.

The videos are of average 3-4 minutes each and present different 
uses of the marine space in the Mediterranean basin. Identified sec-
tors and topics are the following:

Landscape and Cultural Heritage

Fisheries and Aquaculture

Nature and biodiversity protection

Tourism and recreational uses

Ports and maritime traffic

Transboundary cooperation

These core videos have an introductory video (1-2 min) framing them 
in the context of the Mediterranean basin and the MSPMED project. 

The videos implement a series of interviews to marine practitioners: 
scientists, planners, researchers, policymakers and economic actors: 
authorities, consortia, fishermen, shipowners, etc.
National specificities were highlighted as to reach national audiences.
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Blue (Eco) Print
This campaign was co-designed with IOC-UNESCO’s Venice Regional 
Bureau as an Ocean Literacy output.
Playing with the term print, a new employment of the word Blue 
print and Foot Print could create the term ”blue (eco) print” that  
could indicate the human footprint regarding the ocean assets.
The core concept of the campaign is that nature, unable to stop 
man-made extinctions leaves a series of technical drawings (using a 
blueprint aesthetic) of Mediterranean endangered species as a set of 
instructions to “recreate” them.
A set of preliminary studies was performed: target audience was 
studied, UNESCO’s and the project’s social media pages were analyz-
ed, a joint social media policy with UNESCO was agreed. 
The contents of the campaign are retrieved from MSPMED outputs, 
namely the study D8: interactions between Mediterranean ecosys-
tems and maritime uses (2022), the IUCN Red List of Endangered 
Species (IUCN, 2022) and NOAA Fisheries website.

Objectives and targets of the campaign were to:

-Raise awareness on the loss of biodiversity, risk of extinction in the 
Mediterranean and ongoing initiatives (30by30, Mission Starfish, Re-
store our Oceans and Waters by 2030, UN SDGs, etc.). 
-Disseminate good practice to reduce impactful behaviours. 
-Disseminate MSPMED results in terms of noise pollution on (mainly) 
cetaceans in the Mediterranean.

The final result are eight Instagram carrousels built with a defined 
structure: A first square with description of the campaign, name and 
photo of the species, references and logos. 
A second square with the imagined text coming from nature itself.
Two joint squares with the actual blue prints, i.e. a lateral section of 
the animal and internal structure simplified, a map spatializing pres-
ence in the Mediterranean sea. Description of the species (Name, 
Kingdom, Phylum, Class, Order, Family) Boxes related to: Main diet, 
Main threats, Main protection measures. A set of focuses on weight, 
length, underwater breath. A scientific illustration of the head of the 
animal.  The last square added information about the species with a 
small graphic illustration
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Discussion of results and conclusions
In terms of met objectives the awareness on the project’s scope 
and on marine and maritime topics of relevance can be consid-
ered achieved, however engagement and feedback were somehow 
scarce if we don’t consider the initial survey. Awareness was, however 
raised, also tackling topics of marine litter and pollution/impacts on 
biodiversity.

Participation was promoted but it is not evaluable so far, partially 
because monitoring/evaluation systems have not been developed 
for this peculiar objective but also because of the difficulty to assess 
such broad aspects. If we only consider the social media interaction 
the objective was not met. Facilitation of a pro-active environment 
between practitioners and researchers beyond the project was en-
couraged and, also reinforced by interaction in relevant events.

The results of the survey were largely taken into consideration, es-
pecially in terms of employed media (infographics and short videos) 
and local language. Marine ecology, biology and focus on maritime 
uses were indicated as preferred topics to engage with the public, 
hence they were implemented (e.g. in Blue (Eco) Prints). Attention 
to local cultures was given, both in terms of content, as proven by 
the MED Academy and dedicated national pages in the website, and 
language with translated leaflets. Maps, given the topic, were also 
largely employed but only rarely complex data was inserted, as not 
to discourage possible followers.

Suggestions of the European Commission (2021) were partially im-
plemented: a website was created and regularly updated, use of 
twitter was intensive but the contents were generally designed in a 
square format to create an attractive Instagram feed with the aim of 
engaging younger and diverse audiences. This strategy may prove 

effective on a longer span and as an explorative experience that may 
inform future actions in delivering science communication that has 
inherent cultural and artistic value.
In fact the preferred strategy was to use more than one social media 
platform in the attempt to reach diverse audiences, namely more ge-
neric and younger ones on Instagram and Facebook and institutional 
ones on Twitter. Resulting interaction is very good on Twitter, less on 
other social media.

What emerges from the current review,  and may inform future pro-
jects on the addressed topics, is that what we may call the  “Ocean 
Literacy approach”, intended as bringing the discourse on a cultural 
level starting from technical and scientific information, is appreciated 
by the social media public and by experts as well. 

Social media, websites and the digital world are generally very well 
considered as media. The  most effective social platform, to this day, 
regarding this matter is still Twitter. This platform works as news feed 
and promotional stand for the project and the institutions.

Infographics and short videos confirm themselves as a very appreci-
ated media able to convey large amount of information in a very at-
tractive way. Attractiveness of graphic design and video editing is an 
effective characteristics and science-based topics can benefit from 
lessons learned in the entertainment and cultural industry.

The storytelling and sharing of maritime cultures enables conveying 
complex messages and more attention should be done to local re-
alities and languages.  Furthermore, surveys submitted to the gen-
eral public need also to be designed in order to reinforce the current 
findings and help the design of even better campaigns on MSP.

A key asset that needs to be taken into account is the interdiscipli-
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narity of sources and outcomes: marine planning and management 
needs to be described and promoted considering all its many angles, 
and this not only to offer a truthful representation of reality but also to 
trigger engagement in the many sectors involved into MSP and EBM.

In future MSP projects the interest of  expressing a basin dimension 
may be a key asset to investigate, in terms of ocean literacy increase, 
transboundary cooperation reinforcement and harmonization of plan-
ning and management of transboundary uses.
This aspect is linked with the opportunity, that could be seized at EU 
level at least, to create a network of MSP-related projects in terms of 
communication, especially digital one.

Moreover, studies and methods of assessing the impacts of cam-
paigns in terms of stakeholder engagement, also in the framework of 
national plans, needs to be developed. Feedback from communica-
tion could lead to improved methods to reach the public that may, in 
turn, lead to the reception of bottom-up information able to benefit 
the plans themselves.
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